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ABSTRACT

The study aims at investigating The Influence of Market Orientation
adopted by tourism companies in Jordan on their Marketing Performance.
To achieve this, a field study has been designed using a questionnaire to
collect data. The questionnaire was distributed over a sample amounting
(152) of travel agents In Amman, A (148) questionnaires were collected;
therefore the response percentage was 94.4%.

The study has reached the following findings:
- Market orientation level has an effect on marketing performance as a
whole, and also has an effect on market performance dimensions
individually in terms of market share, and the number of incoming or
departing tourist groups, while it has no effect on return on investment.
- Customer orientation level has an effect on marketing performance as a
whole, and also has an effect on market performance dimensions
individually in terms number of incoming or departing tourist groups, while
it has no effect on return on investment and market share.
- Marketing information availability level has an effect on marketing

performance as a whole, and also has an effect on market performance
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dimensions individually in terms of Return on Investment and market
share, while it has no effect in terms of the number of incoming or
departing tourist groups.

- Generation and Communication of marketing information level has no
effect on marketing performance as a whole and also has no effect on
market performance dimensions individually in terms of Return on
Investment and number of incoming tourist groups while it has an effect in
terms of market share and departing tourist groups.

- Marketing Operational Efficiency level has an effect on marketing
performance as a whole, and also has an effect on market performance
dimensions individually in terms of market share and number of departing
tourist groups while it has no effect in terms of return on investment and
incoming tourist groups.

- Competition orientation level has no effect on marketing performance as a
whole, and also has no effect on market performance dimensions
individually in terms of return on investment, market share and number of
departing tourist groups, while it has an effect in terms of and incoming
tourist groups.

- Adaptation with marketing environment has an effect on marketing
performance as a whole, and also has an effect on market performance
dimensions individually in terms of departing tourist groups and incoming
tourist groups, while it has no effect on return on investment and market
share.

- There is no difference in achieving Return on Investment, incoming
tourist groups, or departing number of tourist groups due to office size,
while there is a difference in market share due to office size.

- There is no difference in achieving Return on Investment, market share,

or departing number of tourist groups due to office establishment date,
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while there is a difference in incoming number of tourist groups due to
office establishment date.

-There is no effect of the gender of the office manager on achieving Return
on Investment, market share, and incoming or departing number of tourist
groups.

- There is a difference in achieving return on Investment and market share
due to the age of the office manager, while there is no difference on
incoming or departing number of tourist groups due to the age of the office
manager.

- There is a difference in achieving Return on Investment, market share,
and incoming or departing number of tourist groups due to marketing
manager education level.

- There is a difference in achieving Return on Investment, and incoming or
departing number of tourist groups due to marketing manager years of
experience, while there is no difference on market share due to marketing
manager years of experience.

The study recommended the following:

- Travel agents should set basics to follow while implementing market
orientation, which this will achieve a competitive advantage in terms of
raising its market share, and this through adopting the customer first
strategy to meet the tourist interests and needs .

-Travel agents should make their employees aware of market orientation
and its impact on the office and should train them in order to assure their
compliance with the right basis of such orientation.

- Travel agents should encourage all employees to collect data about the
market by following the right methods, to classify these data and to provide

it to all employees for the purpose of decision making.
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